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THE CHILD POCOYO now has pocket money in the form of
dividends. Zinkia, the producer of the highly successful Span-
ish animation sel i lebut on the stock exchange

in July and did prett he first company to
jump on the stock market ba"d wagon in more than a year

of crisis: its shares went up 27% at the opening, from 192 to
245 euros, a price that it was still around at the beginning of
September. "With its market listing Zinkia gains in solidity
and transparency, something that's very important in our
current moment of international expansion,” explains the
company's president José Marfa Castillejo. The firm, after
eight years of spreading illusion among children in more than
100 countries, with a branch in China among them, is living a
golden moment. Pocoyé and his friends -Elly, Valentina, Pato
Loula and Pajaroto- have received such prestigious awards as
the Cr de Annecy and a BAFTA, and the series that has
been running for two seasons is now 10 be extended with
new shorts and video games. Nevertheless, Pocoy6, "the
child that teaches how to learn laughing", is a very special lad,
in a way that his path through the stock exchange could not
be more different from the rest of his story. Zinkia is banking
heavily on the alternative shares sector (MAB), a system
created by Spain’s stock markets to cater for companies that
prefer to stay out of the continuous markets. This way, the
quoted prices of the backpack child are fixed only during two
periods of auctions, those of 12 and 16 hours, helping to at-
tract financing from new investors for a sector that until now
was not represented on Spanish stock markets.
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EL NINO POCOYO va tiene paga de fin de semana en
forma de dividendo. Zinkia, la productora de la exitosa
serie de animacion espanola, salio a Bolsa el pasado mes
de julio, v no lo hizo nada mal para haber sido la primera
compania en lanzarse al ruedo bursatl en mas de un afio
de crisis: sus acciones se revalorizaron un 27% en su debut,
de 1,92 a 2,45 euros, precio que rondaba aun a principios
de septiembre. "Con la salida al mercado Zinkia gana en
solidez y transparencia, algo muy importante en nuestro
actual momento de expansion internacional’, explica el
presidente de la compafia, José Maria Castillejo. La firma,
que tras ocho afios repartiendo ilusion entre los nifios ya
opera en mas de 100 paises, con una sede en China inclui-
da, vive un momento dulce: Pocoy6 y sus amigos -Elly,
Valentina, Pato, Loula y Pajaroto- han recibido premios
tan prestigiosos como el Cristal de Annecy v el BAFTA, y
la serie de dos temporadas se expande ahora con nuevos
cortometrajes y videojuegos. No obstante, Pocoyo, "el nifio
que ensena a aprender riendo’, es un chaval especial, de
modo que su andadura bursatil no podia dejar ser diferen-
te al resto de su historia. Zinkia ha apostado fuerte por el
Mercado Alternativo Bursatil (MAB), un sistema creado por
Bolsas y Mercados Espafioles para dar cabida a empresas
que prefieren evitar el mercado continuo. Asi, los precios
de couzacion del nifo de la mochila se fijan solo en dos
periodos de subasta, las 12 y 16 horas, logrando atraer la
financiacion de nuevos inversores a un sector hasta ahora
no representado en la Bolsa espariola.
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